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[bookmark: _GoBack]Hospitality refers to a broad category of fields within service industry which includes the acts of lodging, events planning, theme parks and other fields in the tourism industry. It is a multi-dollar billion industry which is dependent on leisure and the availability of disposable income. It refers to the friendly reception, the quality, treatment to guests and strangers in a warm and generous way. On the other hand, tourism refers to the industry that focusses on the satisfaction of mainly guest and customers. “These two different sectors are more related to many attributes such as work area and the similarity of activities undertaken.” (Altinay, Paraskevas, Jang, 2015)
The North American industry and the Arab World tourism service industries have been considered in the development of this paper. The operations in these two areas are related in the aspect of the environment as employees work mostly in overlapping industries. Having said that, the most areas of work include; restaurants, visitors’ hotels, pubs and bars, travel agencies, events, self-catering accommodation et cetera. These two areas have a wide diversity of operations. The main aims of these industries are to deliver quality services to customers which meets their expectations. The characteristics of empowerment, leadership, team development are strategies very common in the industry. Team building is a characteristic that is very common in these sectors. “This is since the areas are connected as a group of people working together to realize an organizational objective.” (Mok, Sparks, Kadampully, 2013)
Therefore, the main aspects of these functional areas include; decision-making through consensus, sharing of ideas, disagreements in the workplace, free expression et cetera. The paper discusses the physical regions of North American industry and the Arab world as main destination areas for tourists. In these regions, more research is available for tourism studies in Americas than in the Arab world. The main differences in tourism and hospitality in these areas are that the cultural and economies of the Arab world have not been impacted properly by the interactions. The studies tailored to understand consumer behavior in the Arab world are sparse. This, therefore, creates information gaps on the overall impact of tourism on the economy. The effects of terrorism, risks of traveling, attitude et cetera, have led to poor interactions between visitors and the local people causing a problem of cultural integration in the most conservative Muslim world. In the aspect of economics, the Arab countries are experiencing an increased record of tourism revenue compared to earlier days. The revenue from these group to other areas has also increased considerably as revenue from Muslim tourists in the USA estimated at $126 billion. This value is however bound to positive change in the future. “An in-depth analysis of the integration of areas due to tourism shows fundamental development in business areas and cross-cultural learning.” (Sadi, Henderson, 2005)
There are various benefits of tourism and hospitality in the considered regions of the North American tourism industry and that in Arab worlds. In the first dimension, regional integration and cooperation come with the environment of conducting travels. Cultural exchanges in the sectors result in much changes and modification of human behavior and attitude towards one another in these regions a factor that enhances the quality of life. In the Arabic region, tourism and hospitality have played a critical role in opening up the already conservative areas of the world. “An example is Qatar which off late depends on tourism as the major source of income in the region.” (Altinay, Paraskevas, Jang, 2015)
The performance of tourism in the Muslim world has been a key to development in the areas as many countries are following suit by constructing megaprojects aimed at becoming tourist destinations. Qatar and other tourist destinations in the Arab world boast of significant growth in the economy despite the security challenges in the area. This proves the sector a pivotal business in the wellbeing of the economy. Various procedures are being put in place in these regions to enhance the performance of the sector by enhancing more openness and creating more markets. Other internal benefits of this service industry include; creation of direct and indirect employment opportunities, stimulates growth, a source of income, foreign exchange and tradeoffs (Mok, Sparks, Kadampully, 2013) 
The North American industry controlling the tourism aspects in the area has led to major developments in the Caribbean and other areas. Associated with these benefits are social impacts and economic importance. According to a 2011 study report, the area boasts of tourism receipts in the region of $1 trillion and has thus boosted the economy of the included nations greatly. In this perspective, tourism has been a boost during the economic crisis of 2008 and has helped in the boosting of the struggling economies on the basis of easy export and a labor-intensive approach which creates more opportunities. Americas is the leading country in growth from tourism dollars according to UNTWO report (2012). In this region, an increase in amenities has been recorded such as recreation facilities, parks, et cetera. Investments are being channeled in art, culture and celebrations of community pride are all social impacts of hospitality and tourism in the region. “Tourism has contributed to the positive quality of life in Americas compared to the Arab world.” (Altinay, Paraskevas, Jang, 2015)
Despite more efforts in the Arabic countries to develop tourists’ destination over last few years the preference has remained low compared to other areas but has acted to stimulate growth in the region. (Sadi, Henderson, 2005)
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